Tal Aloni — Rozen Resume
Talsaloni@gmail.com, Home address: Beit-Kama 6, Hod Hasharon, Israel, +972-52-8544061

I am a consultant and lecturer in marketing strategy and advertising, currently teaching at Ono Academic College
for both undergraduate and graduate programs, as well as at the College of Management. I was awarded the
Teaching Excellence Certificate for the academic year 2022-2023 by the Faculty of Business Administration at
Ono Academic College.

Throughout my career, I have held various marketing and advertising roles in international high-tech companies
and leading consumer companies, gaining extensive experience, deep connections, and familiarity with these
sectors. From 2014 to 2019, I established and managed the marketing and public relations department of Athena,
the national project for promoting sports among girls, young women, and women, under the Ministry of Culture
and Sports and the Wingate Institute (public sector).

In recent years, promoting sports, particularly grassroots sports among young girls, has become a driving value for
me. As a doctoral student, my research focuses on this socio-marketing issue, driven by a personal sense of
mission and a desire to contribute to a more equitable and healthier society.

I have developed two core courses that are now part of the curriculum at Ono Academic College: a Bachelor's
course in Sports Marketing and a Master's course in Marketing and Business Development. Additionally, I
supervise the final projects of MBA students specializing in sports management.

Since 2019, I have been an independent consultant alongside my academic teaching and doctoral studies. I have
provided consultancy to various startups, the Values in Sports program, Athena, the Equal in Sports project (a
Joint venture between the Ministry of Sports and the Joint Distribution Committee), and other private entities. I
have accumulated extensive experience and connections working across all sectors of the economy. My expertise
includes qualitative and quantitative research, project management, innovative thinking, and, above all, a deep
passion for teaching and knowledge dissemination.

Education:

* 2019 -present - PhD in Business Administration with a specialization in Marketing, Alexandru
loan Cuza University, expected 2024, Dissertation Doctoral Thesis: Branding and Advertising
Marketing Strategies for Promoting Physical Activity among Girls in Israel. Supervised by

Professor Adriana Zait.

e 2018 - Postgraduate Diploma in Directors and Senior Executives, Interdisciplinary Centre
Herzliya

e 2001-2003 MBA in Business Administration (with Honors), College of Management
Academic Studies

* 1995-1998 BA in Business Administration (with Honors), College of Management Academic
Studies, Specialization in Marketing, Information Systems, and Computers.

Academic Teaching Experience:

* 2014-present - Lecturer in Marketing and Advertising, Bachelor's and Master's Programs, Ono
Academic College, Courses: Integrated Marketing Communications, Marketing for Businesses
(B2B), Sports Marketing, Media Research, International Marketing. Supervising final projects
for the Master's program.

*  2020-present - Lecturer in Consumer Behavior Course, College of Management, Bachelor’s
program.

e 2008-2014 Lecturer in Marketing, Lander Institute Jerusalem, Courses: Marketing Basics,
International Marketing, Integrated Marketing Communications.
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List of academic publications:
Rozen, T. A. (2022a). Exposure to Sports as a Factor Encouraging 6-12 Aged Girls to Pursue Physical

Activity. Review of Economic and Business Studies, 30, 91-101

Rozen, T. A. (2022b). Motivational Factors Encouraging Girls Aged 6-12 to Pursue Physical Activity.
EUFIRE, 2022, 329

Rozen, T. A. (2023). Marketing Factors Encouraging Girls to Be More Engaged in Physical Activity.
EUFIRE 2023, 282.

Work Experience:
2019-present - Independent Consultant for Sports Organizations and NGO’s & Lecturer:

Clients include Athena, Sports Values association, Government Advertising Agency, and various
private companies in strategy and business development.

2014 - 2019 - Head of Marketing - Athena ~The national project advancing women's sport in
Israel (subject to the Ministry of Sport) ) http://www.athenawomen.org. il

* Building and creating the brand identity and communication strategy of Athena in all media
channels.

* Raising brand awareness — from 7% up to 60% in the Israeli market within one year

* Overall responsibility for all marketing budget both in traditional media channels (TV, Radio,
printed) and digital media (social media campaigns, PPC, SEO)
Performing market researches and surveys nationwide - qualitative and quantitative.
Increasing website traffic , web site Ul and advertising revenue
Managing the ongoing work of public relations firms, advertising agencies, and various other
suppliers.

2012 - 2013 VP marketing and business development —~Maia360, Start-up Company, specializes
in e-commerce and content sharing for professional communities.
* Building and implement of marketing strategy by different communities segments
¢ Overall responsibility for the company's brand and visibility and representation in exhibitions
around the world
* Ongoing work with product development managers and setting priorities according to
communities needs.

2008 — 2012 Marketing Communication and Business Development consultant and Lecturer
* Consultant to startup companies as well as well based organizations ,specials in Strategic
Consulting ,business plan, Developing brand strategy, Brand development, in a variety of
market segments including the High-Tech industry, IT industry, mass marketing and traditional
markets utilizing social media and traditional PR
Among my clients: "Sindiana Technologies, "Orckit- Corrigent", "Ezer Mezion" , "Mekorot"

2003 -2007 -Director, Global Corporate Marketing, Ness Technologies www.ness.com
 Designed and led corporate communications strategy to build awareness and trust for Ness
corporate brand, in a country with zero awareness to Ness
e Implementing the brand in all the mergers and acquisitions carried out by the company
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e Work closely with HR managers worldwide in order to create / raise brand awareness and to
provide tools and solutions supporting the recruiting teams in hiring needs (i.e creating
employer brand for recruiting ads, managing recruiting campaigns etc)

Managing a marketing team, responsible for writing business and strategic marketing plans
Managing the marketing budget of company's business units

Ongoing work with worldwide marketing mangers in the various groups of Ness Technologies
Managing planning and producing conferences, seminars, exhibitions and marketing events
Member of the broad managerial team of Ness Technologies

Ongoing, daily work with PR offices, the press, analysts and subcontractors

Responsible for advertisements, market researches, corporate image movies, Company profile
Won prestigious awards for managing Ness technologies leadership summit in Israel.
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2002-2003 Sales Promotion Manager, Procter and Gamble Israel
¢ Managing the entire sales promotion budget of P&G brands in Israel
Launching new brands in Israel
Ongoing work with the distribution channels in Israel
Planning and producing large and original sales promotion events
Won prestigious award for herbal essences shampoo promotion launch campaign in Israel.
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2000-2002 -Marketing Communications Manager — ECI Telecom, INS division,
Planning and implementing business plan

* Creating and managing the INS brand in the global Telecom Integration market
¢ Establishing the Marcom role in the INS division.

e Organizing exhibitions worldwide

1997-2000 —Supervisor at the Hi-Tech customers department — Promarket

Initiated, produced, and managed projects and managed budgets for high-tech companies.
Among the clients were: Creo-Scitex (the "Penguins Project", a recruiting campaign), Bezeq
International (the business sector), KPMG, Somech-Heikin, Microsoft and the Israeli Angels
Forum.

e Managed a team of budget managers.

Languages

Hebrew — mother tongue
English — at a mother tongue level
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