
Fișa de verificare 
a îndeplinirii standardelor minimale 

necesare şi obligatorii pentru conferirea titlurilor didactice din 
învăţământul superior şi a gradelor profesionale de cercetare – dezvoltare 

Comisia ”Științe Economice și Administrarea Afacerilor” 
Conform Ordinului 6129/20.12.2016 

Candidat: Cercetător științific II Dr. Andreia Gabriela ANDREI 

Candidata îndeplineste standardele pentru abilitare, conform detalierii de mai jos:

1. Scorul  S = P + C s-a calculat cf. Anexa 27,  Ordin 6129/20.12.2016 (detalii in Tabel P și Tabel C) 

2. Toate lucrările publicate şi publicaţiile citate considerate în calcularea S tratează exclusiv teme 

economice şi de administrarea afacerilor.

3. Revistele în care sunt publicate articolele si cele cu citările sunt reviste ISI cu AIS nenul încadrate pe

categorii conform Tabel1, Anexa 27,  Ordin 6129/20.12.2016

4. Este îndeplinită cel puțin una din condiţiile a); b);.c) de la pct.4,  Anexa 27,  Ordin 6129/20.12.2016

  a) Candidata este autor /coautor a 5 articole în reviste ISI cu AIS > 0.15 (față de minimul de 2); 

  b) Candidata a câștigat în competiţii naţionale 2 proiecte de cercetare ca  director de proiect 

       (PN-III-P1-1.1-MC-2017-1487 și  PN-III-P1-1.1-MC-2017-1340)

5. Îndeplinind criteriul, candidata are 8 articole în reviste ISI cu AIS nenul (față de minimul de 4), 

din care 6 articole în categoriile Core Economics şi/sau Infoeconomics (față de minimul de 2).

6. Numărul de autori (N) considerat în calcul se referă doar la cei cu afiliere în România.

7.  Îndeplinind criteriul punctajelor, valorile S, P, C sunt peste standardul minim pentru abilitare:

Criteriu minim Punctaj obținut

S = P + C; S > 4 17.84

P  >  2 11.09

C > 1.2 6.75



TABEL P. Publicații considerate pentru calculul punctajului P

Nr. Articole în reviste cotate ISI cu AIS nenul (maxim 10) M N AIS Punctaj Pi

1 Andrei, A.G., Zait, A., Vătămănescu, E.M., & Pînzaru, F. (2017). 
Word of mouth generation and brand communication strategy: 
findings from an experimental study explored with PLS-SEM. 
Industrial Management & Data Systems, 117 (3): 478 – 495. 
https://doi.org/10.1108/IMDS-11-2015-0487
ISSN 0263-5577;  WOS:000401033700003

8

Infoeconomics

4 0.321 1.798

2 Andrei, A.G., Gazzola, P., Zbuchea, A., & Alexandru, V.A. (2017). 
Modeling socially responsible consumption and the need for 
uniqueness: a PLS-SEM approach. Kybernetes, 46(8): 1325 – 1340. 
https://doi.org/10.1108/K-03-2017-0103
ISSN 0368-492X; WOS:000411120100003 

8

Infoeconomics

2 

autori 
afiliați
în RO

0.095 0.684

3 Vătămănescu, E.-M., Andrei, A.G., Nicolescu, L., Pînzaru, F., & 
Zbuchea, A. (2017). The Influence of Competitiveness on SMEs 
Internationalization Effectiveness. Online versus Offline Business 
Networking. Information Systems Management, 34(3): 205-219. 
http://dx.doi.org/10.1080/10580530.2017.1329997
ISSN 1058-0530; WOS:00040716860000

8

Infoeconomics

5 0.457 2.194

4 Vătămănescu, E. M., Andrei, A. G., Dumitriu, D. L., & Leovaridis, 
C. (2016). Harnessing network-based intellectual capital in online 
academic networks. From the organizational policies and practices 
towards competitiveness. Journal of Knowledge Management, 
20(3): 594 – 619. https://doi.org/10.1108/JKM-05-2015-0208  
ISSN 1367-3270;  WOS:000379818700011

10

Core Economics
(Management)

4 0.340 2.380

5 Vătămănescu, E.-M., Pînzaru, F., Andrei, A.G., & Zbuchea, A 
(2016). Investigating SMEs sustainability with partial least squares 
structural equation modeling. Transformations in Business & 
Economics, 15(3), 259-273. 
http://www.transformations.knf.vu.lt/39/article/inve
ISSN 1648-4460; WOS:000391161100016 

10

Core Economics

4 0.043 0.301

6 Păduraru, T., Vătămănescu, E., Andrei, A.G., Pînzaru, F., Zbuchea, 
A., Maha, L, & Boldureanu, G. (2016). Sustainability in relationship
marketing: an exploratory model for the industrial field. 
Environmental Engineering and Management Journal, 15(7): 1635-
1647. http://eemj.eu/index.php/EEMJ/article/view/2996  
ISSN 1582-9596; WOS:000384472000023

6

Social science 
& Science
(Environmental 
sciences)

7 0.073 0.175

7 Luca, F. A., Ciobanu, C. I., Andrei, A. G., & Horodnic, A. V. 
(2018). Raising Awareness on Health Impact of the Chemicals Used
in Consumer Products: Empirical Evidence from East-Central 
Europe. Sustainability 10(1), 209; 
https://doi.org/10.3390/su10010209       
ISSN 2071-1050; WOS: 000425082600206

6
Social science 
& Science
(Environmental 
sciences)

4 0.333 1.399

8 Vătămănescu E.M., Andrei A.G., & Pînzaru F. (2018). Investigating
the online social network development through the Five Cs Model 
of Similarity: The Facebook case. Information Technology & 
People, 31(1).84-110,  https://doi.org/10.1108/ITP-06-2016-0135   
ISSN 0959-3845; WOS: 000424204300005

8
Infoeconomics

3 0.314 2.010
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http://www.transformations.knf.vu.lt/39/article/inve
https://doi.org/10.1108/JKM-05-2015-0208
http://dx.doi.org/10.1080/10580530.2017.1329997
https://doi.org/10.1108/K-03-2017-0103
https://doi.org/10.1108/IMDS-11-2015-0487


8 articole in reviste cotate ISI cu AIS > 0, din care: 6 în Core Economics /Infoeconomics și 5 cu AIS > 0.15

9 Andrei, A.G., Zaiț, A., & Vătămănescu, E.M. (2016).  Why 
extending examination with non-parametric approaches? Insights 
from a study on advertisement's effectiveness. In Brătianu C. et al.
(eds.), Strategica. Opportunities and Risks in the Contemporary 
Business Environment (pp. 347-358). Bucharest: Tritonic. 
ISBN:978-606-749-181-4; ISSN: 2392-702X;  
WOS:000392267300028.

Articol în volum ISI Proceedings

Pi = 0,1/N;  N=3;  Pi = 0.1/3

0.033

10 Andrei, A. G., & Zaiț, A. (2018).The Sharing Economy in Post-
communist Societies: Insights from Romania. In Vătămănescu, EM.
& Pînzaru, F (Eds.), Knowledge Management in the Sharing 
Economy. Cross-Sectoral Insights into the Future of Competitive 
Advantage (pp. 39 - 55). Cham: Springer. Hardcover ISBN 978-3-
319-66889-5;  eBook ISBN 978-3-319-66890-1; DOI: 10.1007/978-
3-319-66890-1; https://link.springer.com/chapter/10.1007/978-3-
319-66890-1_3

Capitol în carte la editură de 
prestigiu internaţional  din 
Anexa1

Pi = 0,25/N;  N=2;  Pi = 0.25/2

0.125

Total punctaj publicații P= 1.798+0.684+2.194+2.380+0.301+0.175+1.399+2.010+0.033+0.125 P = 11.099

TABEL C. Citări considerate în calculul punctajului C
Nr. Articol citat Articol și publicație citare AIS Cuartila Punctaj Cj

1

Andrei, A.G., Zait, A., Vătămănescu,
E.M., & Pînzaru, F. (2017). Word of 
mouth generation and brand 
communication strategy: findings 
from an experimental study explored 
with PLS-SEM, Industrial 
Management & Data Systems, 
117(3): 478 – 495. 
https://doi.org/10.1108/IMDS-11-
2015-0487 ; 
ISSN: 0263-5577;  
WOS:000401033700003

Gazzola, P., Colombo, G. Pezzetti, 
R. Nicolescu, L. (2017). Consumer 
Empowerment in the Digital 
Economy: Availing Sustainable 
Purchasing Decisions. 
Sustainability, 9(5), 693; ISSN 2071-
1050; 
https://doi.org/10.3390/su9050693    
WOS:000404127800018

0.333 Q2 0.75

2 Zbuchea, A., Petropoulos, S., & Par-
tyka, B. (2018). Nonprofit Organiza-
tions and the Sharing Economy: An 
Exploratory Study of the Umbrella 
Organizations. In Vătămănescu, 
E.M., & Pînzaru, F. (Eds.), Knowl-
edge Management in the Sharing 
Economy: Cross-Sectoral Insights 
into the Future of Competitive Ad-
vantage (pp. 95-114). Cham: 
Springer. 
ISBN 978-3-319-66889-5;  
eBook ISBN 978-3-319-66890-1;  
https://link.springer.com/chapter/10.
1007/978-3-319-66890-1_6  

n.a. asimilabil
Q4

capitol la
editură

din 
Anexa 1 

0.25

3 Vătămănescu, E. M., Andrei, A. G., 
Dumitriu, D. L.,  Leovaridis, C. 
(2016). Harnessing network-based 
intellectual capital in online academic

Wei, L. H., Thurasamy, R., & Popa, 
S. (2018). Managing virtual teams 
for open innovation in Global 
Business Services industry. 

0.429 Q3 0.5

https://link.springer.com/chapter/10.1007/978-3-319-66890-1_6
https://link.springer.com/chapter/10.1007/978-3-319-66890-1_6
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Nr. Articol citat Articol și publicație citare AIS Cuartila Punctaj Cj

networks. From the organizational 
policies and practices towards 
competitiveness. Journal of 
Knowledge Management, 20(3): 594 
– 619. https://doi.org/10.1108/JKM-
05-2015-0208  ISSN: 1367-3270;  
WOS:000379818700011

Management Decision, 56(3), 570-
590. 
https://doi.org/10.1108/MD-08-
2017-0766  ISSN 0025-1747; 
WOS:000428477700006

4 Martinez-Conesa, I., Soto-Acosta, P.,
& Carayannis, E. G. (2017). On the 
path towards open innovation: 
Assessing the role of knowledge 
management capability and 
environmental dynamism in SMEs. 
Journal of Knowledge Management, 
21(3), 553-570. DOI: 10.1108/JKM-
09-2016-0403; ISSN: 1367-3270;  
WOS:000404843900003 

0.340 Q2 0.75

5 Andrei, A.G., Zaiț, A., & 
Vătămănescu, E.M. (2016).  Why 
extending examination with non-
parametric approaches? Insights from
a study on advertisement's 
effectiveness. In Brătianu C. et al.
(eds.), Strategica. Opportunities and 
Risks in the Contemporary Business 
Environment (pp. 347-358). 
Bucharest: Tritonic. ISBN:978-606-
749-181-4; ISSN: 2392-702X;  
WOS:000392267300028.

Kim, SS & Kim, YJ (2017). The 
effect of compliance knowledge and 
compliance support systems on 
information security compliance 
behavior. Journal of Knowledge 
Management, 21 (4): 986-1010. 
DOI: 10.1108/JKM-08-2016-0353; 
ISSN: 1367-3270;
WOS:000406796100016.

0.340 Q2 0.75

6 Vătămănescu, E.M., Pînzaru, F., 
Andrei, A.G., & Zbuchea, A (2016). 
Investigating SMEs sustainability 
with partial least squares structural 
equation modeling. Transformations 
in Business & Economics, 15(3), 259-
273. 
http://www.transformations.knf.vu.lt/
39/article/inve ISSN: 1648-4460; 
WOS:000391161100016

Gazzola, P., Colombo, G. Pezzetti, 
R. Nicolescu, L. (2017). Consumer 
Empowerment in the Digital 
Economy: Availing Sustainable 
Purchasing Decisions. 
Sustainability, 9(5), 693; ISSN 2071-
1050; 
https://doi.org/10.3390/su9050693   
WOS:000404127800018

0.333 Q2 0.75

7 Vătămănescu, E.-M., Gorgos, E.A., &
Andrei, A.G. (2015). New Media as 
a Catalyst of European Identity. In 
Pascariu G.C. et al. (Eds.), Regional 
Development and Integration: New 
Challenges for the EU (EURINT 
2015) (pp. 353-370). Iași: Editura 
Universității „Alexandru Ioan Cuza”. 
ISBN:978-606-714-160-3; 
WOS:000380496100028 

Williams, C.C., & Horodnic, I.A. 
(2017). Regulating the sharing 
economy to prevent the growth of 
the informal sector in the hospitality 
industry. International Journal of 
Contemporary Hospitality 
Management, 29(9), 2261-2278. 
https://doi.org/10.1108/IJCHM-08-
2016-0431 ISSN: 0959-6119; 
WOS:000411337600003.

0.476 Q1 1

8 Andrei A.G. & Zaiţ A. (2014). 
Perceptions of warmth & competence
in online networking: an 
experimental analysis of a company 

Portal, S., Abratt, R., & Bendixen, 
M. (2018). Building a human brand: 
Brand anthropomorphism 
unravelled. Business Horizons, 

0.599 Q2 0.75

https://doi.org/10.1108/IJCHM-08-2016-0431
https://doi.org/10.1108/IJCHM-08-2016-0431
http://www.transformations.knf.vu.lt/39/article/inve
http://www.transformations.knf.vu.lt/39/article/inve
https://doi.org/10.1108/MD-08-2017-0766
https://doi.org/10.1108/MD-08-2017-0766
https://doi.org/10.1108/JKM-05-2015-0208
https://doi.org/10.1108/JKM-05-2015-0208


Nr. Articol citat Articol și publicație citare AIS Cuartila Punctaj Cj

launch. Review of Economic and 
Business Studies, 7(1):11-29. 

61(3), 367-374. 
https://doi.org/10.1016/j.bushor.2018
.01.003     ISSN: 0007-6813; 
WOS: 000431161800003

9

Andrei A.G. & Zaiţ A. (2014). 
Branding insights: an 
interdisciplinary journey from 
perception to action. In Brătianu C. et
al.(eds.), Strategica. Management, 
Finance, and Ethics. (pp. 593-604). 
Bucharest:Tritonic. ISBN:978-606-
8571-52-2; 
ISSN: 2392-702X ;  
WOS:000361386000030.

Vatamanescu, EM, Nistoreanu, BG, 
Mitan, A (2017).  Competition and 
consumer behavior in the context of 
the digital economy. Amfiteatru 
Economic 19 (45): 354-366.  
http://www.amfiteatrueconomic.ro/A
rticolEN.aspx?CodArticol=2621 
ISSN: 1582-9146; 
WOS:000404523800003.

0.049 Q3 0.5

10 Soto-Acosta, P., Cismaru, DM., 
Vatamanescu, EM., Ciochina, RS. 
(2016). Sustainable 
Entrepreneurship in SMEs: A 
Business Performance Perspective. 
Sustainability, 8 (4): article no. 342. 
2261-2278, 
https://doi.org/10.1108/IJCHM-08-
2016-0431  ISSN: 2071-1050; 
WOS:000375155800052.

0.333 Q2 0.75

Total punctaj citări C = 0.75+0.25+0.5+0.75+0.75+0.75+1+0.75+0.5+0.75 C = 6.75
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