Summary

The habilitation thesis entitled “Online Marketing: Opportunities and Challenges” presents the
most noteworthy activities performed by the candidate after defending the PhD thesis in June
2002. It is structured in three chapters, each of them dedicated to a particular component of the

candidate’s academic career.

The first chapter concerns the teaching and student coordination experience. The main
disciplines taught to the students of the Economics and Business Administration Faculty are
highlighted. These disciplines are:

Organizational risk management
Tourism marketing

E-marketing

Marketing research

Tourism market research
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Quantitative methods in human resources management

For each discipline the course goals are described in great detail (what students learn and can do
after going through each discipline) and the essential information that is imparted to students.
Further in this chapter, the guiding and coordinating activity for the students’ bachelor and
dissertation theses are presented, as well as the guiding work for the PhD students. Within this
activity, the candidate’s aim was to help students use their knowledge and skills to create
valuable works and prove that they attained a good academic competence and are able to conduct
a scientific research venture. Starting in 2002, the candidate has guided 20-30 bachelor or master
candidates every year, and was a member in many Phd guidance committies.

In the second chapter the candidate’s research results until this moment are exhibited: the main
published papers (especially in the Clarivate journals), the research context and goals,
methodology and main findings. The main areas where the candidate’s activity research took



place during the last 20 years, and the most illustrative investigation topics for each domain are
listed hereinafter.

Firm growth

Describing the firm evolution using mathematical models

Evaluating the influence of the investment and financing policies on the firm trajectory
Identifying new ways for computing the optimal growth rate of the company
Measuring the impact of the managers’ risk attitude on the firm expansion

Explaining the firm growth behavior through econometric models
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Electronic word-of-mouth

Antecedents of brand advocacy online

Factors that influence referral intention and purchase intention on Facebook
Psychological determinants of eWOM motivations

Antecedents of eWOM volume and valence

Impact of negative (adverse) eWOM

Adoption of incentivized eWOM
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Marketing and advertising

» Emotional response to online advertising
> Behavioral segmentation of Romanian Facebook users

Marketing research

» The influence of country of origin on foreign product evaluation
> Key factors that influence the benefits expected by young Romanian credit card users

Risk management

» Risk taking orientation scale

» Influence of personality traits on managers’ propensity to take risks



In the last chapter, a few research topics that the candidate intends to approach in the next years
are outlined. These future research ideas and suggestions arise from the limitations and flaws of
the candidate’s current research, as well as from the gaps that exist in the present research —
insufficiently explored topics, questions that need answers, theories that need more precise
explanations. The future research activities of the candidate will be carried out in fields like
electronic word-of-mouth, staff word of mouth and risk management (decision makers’

behaviors and attitudes towards risk).



Rezumat

Teza de abilitare cu titlul “Marketingul online: oportunitati si provocari” prezintd cele mai
importante activitati realizate de candidat in perioada ulterioara sustinerii tezei de doctorat (iunie
2002). Este structuratd in trei capitole, fiecare dintre ele fiind dedicat unei componente
particulare a carierei universitare a candidatului.

Primul capitol se referd la experienta de predare si de indrumare a studentilor si doctoranzilor.
Principalele discipline predate de candidat la Facultatea de Economie si Administrarea

Afacerilor sunt scoase in evidenta. Aceste discipline sunt:

Managementul riscului organizational
Marketing turistic

E-marketing

Cercetare de marketing research
Cercetare de marketing n turism
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Metode cantitative Th managementul resurselor umane

Pentru fiecare disciplind sunt descrise in detaliu obiectivele cursului (ce nvatd studentii si ce
abilitati dobandesc dupd parcurgerea cursului) si informatiile esentiale care sunt predate. Mai
departe in acelasi capitol sunt prezentate activitatile de indrumare si coordonare a studentilor
pentru realizarea lucrdrilor de licentd si dizertatie, precum si munca de indrumare a
doctoranzilor. In cadrul acestor activitati, scopul candidatului a fost acela de a-i ajuta pe studenti
sa-si foloseasca cunostintele si abilitdtile pentru a crea lucrari de valoare si a dovedi atingerea
unui nivel ridicat de competenta academica, nivel care le permite ducerea la bun sfarsit a unui
demers de cercetare stiintificd. incepand cu anul 2002, candidatul a indrumat anual 20-30 de
absolventi de licentd si master, si a fost membru intr-un numar apreciabil de comisii de

indrumare a doctoranzilor din Facultatea de Economie si Administrarea Afacerilor.



In capitolul al doilea, candidatul expune rezultatele cercetrii sale stiintifice pana in momentul de
fata: cele mai importante articole publicate (cu precadere in revistele din baza de date Clarivate),
contextul si obiectivele fiecarei cercetari, metodologia si principalele rezultate obtinute. Cele mai
importante domenii in care candidatul si-a desfasurat activitatea de cercetare in ultimii 20 de ani,

precum si cele mai relevante subicete de cercetare sunt prezentate succint mai jos.
Cresterea intreprinderii

Descrierea evolutiei firmei utilizand modele matematice
Evaluarea influentei politicilor de investitii §i finantare asupra traiectoriei intreprinderii
Identificarea unor noi metode pentru a calcula rata optima de crestere a firmei

Masurarea impactului atitudinii managerilor fata de risc asupra expansiunii intreprinderii
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Explicare comportamentului de crestere a intreprinderii utilizand metode econometrice

Publicitatea orala electronica (pe Internet)

» Factorii ce determina clientii sa sustina brandurile online

» Factorii care influenteaza intentia utilizatorilor Facebook de a vorbi despre produse si de
a la cumpara

» Variabilele psihologice care influenteza motivatia clientilor de a se angaja 1n actiuni de
publicitate orald

» Factorii care explica volumul si valenta publicitatii orale
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Impactul publicitatii orale adverse (negative)

> Influenta publicitatii orale platite (remunerate)

Marketing si promovare (advertising)

» Reactia emotionala la reclamele online

» Segmentarea comportamentala a utilizatorilor de Facebook din Romania
Cercetare de marketing
» Influenta tarii de origine asupra evaluarii produselor straine

» Factori cheie care determind beneficiile asteptate de tinerii utilizatori de carduri din

Romania



Managementul riscului

» Construirea unei scale a atitudinii fata de risc

» Influenta trasaturilor de personalitate ale managerilor asupra inclinatiei spre risc

In ultimul capitol sunt mentionate cateva directii de cercetare pe care candidatul intentioneaza sa
se abordeze pe parcursul anilor ce urmeaza. Sugestiile pentru cercetarea viitoare deriva din
punctele slabe si limitele cercetarilor realizate de candidat, precum si din ariile neacoperite de
cercetare pand in prezent — subiecte insuficient explorate, intrebdri care cauta raspunsuri, teorii
care au nevoie de explicatii mai clare. Cercetarea viitoare a candidatului va avea loc Th domenii
precum publicitatea orald online (ca instrument de marketing), publicitatea orald desfasurata de
anagjatii companiilor (ca element ce vine in sprijinul activitatilor de recrutare) si managementul

riscurilor (comportamentul si atitudinea decidentilor in conditii de risc).



