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The habilitation thesis “Informal Market Systems: A Macromarketing Perspective”,
structured in three main sections, aims to highlight the candidate’s ability to coordinate and
supervise young researchers and research teams. As such, the thesis provides an overview of
the candidate’s academic trajectory emphasizing the scientific achievements after completing
the PhD studies in the field of “Marketing”, as well as future career prospects, research plans
and the envisaged approach on supervising PhD candidates.

The first part of the thesis starts with a short overview of the macromarketing scope for
enabling better understanding the positioning of the candidate's research within the
multidisciplinary approach of macromarketing. This is followed by a short description of the
candidate’s main achievements with a focus on training, publications, research grants,
international visibility as well as on her leadership and coordination skills. As such, this section
reveals the candidate’s multidisciplinary background in training in accordance with different
institutional settings as well as her capacity to work both independently and as a part of a team,
with co-authors from Romania, United Kingdom, Spain, Ireland, Pakistan and so on. The
candidate’s papers have been published by a large range of top international publishers (e.g.,
Oxford University Press, Elsevier, Edward Elgar, Emerald, Routledge, Wiley, Palgrave
Macmillan) and her list of publications includes policy briefs and reports aiming to transfer the
research results to policy makers. She has extensive experience in coordinating research teams
and supervising students, both BA and MA students as well as PhD students. The first part of
the thesis concludes by exploring ten papers considered the most representative and underlines
the candidates contribution to knowledge for each of her three main research directions, namely
informal market systems (with both, consumer and provider behaviour) and motivation at work
as a tool for promoting a country and/or organisation and increase their international visibility.

The second part of the thesis provides detailed research results for each of the three
research directions, including the research rationale, the data and methods used as well as the
results and future research directions. To summarize, the candidate's research on the informal
market systems advances the knowledge on different facets of informal market as follows: [1]
advances the understanding of consumer behaviour in informal market system (demand side)
and [2] advances the understanding of provider behaviour in informal market system (supply

side), with focus on: a) rethinking marginalisation thesis in undeclared work and stimulating
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the reconceptualization of undeclared work, and b) proposing a new way of explaining and
tackling undeclared work (grounded in institutional theory) and investigating how undeclared
work can be tackled more effectively. Turning to how to promote a country or an organisation
via increasing their international visibility, the candidate’s research advanced knowledge by
proposing a study investigating the relationship between motivation at work and research
productivity (and implicitly, their international visibility), and by investigating the
entrepreneurs motivation and willingness to adapt in international settings which led at
identifying a new dimension - important when analysing the internationalization of small and
medium size businesses.

The third part of the habilitation thesis focuses on the candidate’s career prospects and
future research plans and her envisaged approach on supervising PhD students. Two future
research directions are underlined, namely a future research project aiming to theorize the
youth's motivation behind accepting envelope wages and, a book project aimed at investigating
the issue of dependent self-employment across 35 European countries. As for the approach on
supervising PhD students, the candidate draws inspiration from the Situational Leadership
Model (developed by Hersey and Blanchard) and her experience as both, mentor and mentee.
The last section of the thesis lists the research papers used as references for the research results

included in the habilitation thesis.
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Teza de abilitate “Sisteme informale de piata: O perspectiva de macromarketing”,
structuratd pe trei sectiuni principale, isi propune sa evidentieze capacitatea candidatei de a
coordona si de a Indruma tineri cercetatori si echipe de cercetare. Astfel, teza ofera o prezentare
generald a parcursului academic al candidatei. Accentul cade asupra realizarilor stiintifice
obtinute dupa finalizarea studiilor de doctorat in domeniul “Marketing”, asupra perspectivelor
de dezvoltare a carierei si a planurilor viitoare de cercetare, precum si asupra activitatii si
tehnicilor de coordonare a doctoranzilor.

Prima parte a lucrarii cuprinde o scurtd prezentare a sferei de cuprindere a
macromarketingului cu scopul de a facilita intelegerea pozitiondrii cercetarii candidatei n sfera
abordarii multidisciplinare a macromarketingului. Urmatoarea sectiune este dedicata prezentarii
principalelor rezultate obtinute de catre candidatd, cu accent pe pregatire, publicatii, proiecte de
cercetare, vizibilitate internationald, precum si pe abilitatile sale de indrumare si leadership.
Prin urmare, aceasta sectiune ofera detalii cu privire la pregatirea multidisciplinara a candidatei
realizatd 1n diferite institutii, precum si detalii legate de capacitatea sa de a lucra atat
independent cét si ca parte a unei echipe, colaborand cu autori din Roméania, Marea Britanie,
Spania, Irlanda, Pakistan etc. Lucrarile candidatei au fost publicate de catre diferite edituri
internationale de prestigiu (de exemplu: Oxford University Press, Elsevier, Edward Elgar,
Emerald, Routledge, Wiley, Palgrave Macmillan), iar lista sa de publicatii cuprinde si rapoarte
cu implicatii practice, destinate transferului rezultatelor cercetarii catre factorii de decizie.
Candidata are experientd in coordonarea echipelor de cercetare si in indrumarea studentilor, atat
la nivelul studiilor de licentd si masterat cat si la nivelul studiilor de doctorat. Prima parte a
tezei se finalizeaza prin descrierea celor zece lucrdri considerate reprezentative si subliniaza
contributia candidatei la dezvoltarea cunoasterii pentru fiecare dintre cele trei directii principale
de cercetare. Aceste directii de cercetare cuprind aspecte legate de sistemele informale de piata
(este analizat atat comportamentul consumatorilor de bunuri/servicii tranzactionate pe piata
informald céat si furnizorii acestor bunuri/servicii si comportamentul acestora), precum si
aspecte legate de motivatia la locul de munca, vazuta ca instrument de promovare si de sporire

a vizibilitatii internationale a unei tari si/sau organizatii.
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A doua parte a tezei cuprinde rezultate detaliate obtinute in urma cercetarii stiintifice,
pentru fiecare dintre cele trei directii de cercetare. Astfel, sunt incluse detalii privind motivatia
cercetarii, datele si metodele folosite, precum si rezultatele obtinute si viitoarele directii de
cercetare. In sintezi, rezultatele stiintifice obtinute de citre candidata contribuie la dezvoltarea
cunoasterii asupra diferitor fatete ale pietei informale, astfel: [1] contribuie la intelegerea
comportamentului consumatorilor in cadrul sistemului informal de piata (cererea de bunuri si
servicii tranzactionate pe piata informald) si [2] contribuie la intelegerea comportamentului
furnizorilor in cadrul sistemului informale de piata (furnizorii de bunuri si servicii de pe piata
informala). Accentul cade pe: a) reconmsiderarea teoriei marginalizarii asupra muncii
nedeclarate si stimularea reconceptualizarii muncii nedeclarate, si b) propunerea unui nou mod
de explicare si combatere a muncii nedeclarate (fundamentat pe baza teoriei institutionale) si
investigarea modului in care munca nedeclaratd poate fi combdtutd intr-o maniera eficienta. in
ceea ce priveste posibilitatea de promovare a unei tari sau organizatii prin intermediul cresterii
vizibilitatii internationale, cercetarea candidatei a dezvoltat domeniul de studiu prin
investigarea relatiei dintre motivatia la locul de munca si productivitatea cercetarii (si, implicit,
vizibilitatea internationald), precum si prin analiza motivatiei antreprenorilor si a dorintei
acestora de a se adapta in context international (analiza care a condus la identificarea unei noi
dimensiuni importante in studierea internationalizarii Intreprinderilor mici si mijlocii).

Cea de-a treia parte a tezei de abilitare se concentreaza asupra perspectivelor de
dezvoltare a carierei, asupra planurilor viitoare de cercetare, precum si asupra viziunii
candidatei privind indrumarea doctoranzilor. Douad directii viitoare de cercetare sunt reliefate,
si anume: un proiect de cercetare ce vizeaza investigarea si teoretizarea aspectelor legate de
motivatia tinerilor de a accepta plata salariilor “in plic”, si un proiect referitor la publicarea unei
carti care si analizeze problema liber-profesionistilor dependenti din 35 de tari europene. In
ceea ce priveste abordarea sa privind Indrumarea doctoranzilor, candidata porneste de la
Modelul Leadership-ului Situational (dezvoltat de Hersey si Blanchard) si de la experienta sa
atat ca indrumitor, cat si ca beneficiar al indrumdrii. In ultima sectiune a tezei sunt prezentate
lucrarile de cercetare utilizate ca referinte bibliografice pentru prezentarea rezultatelor cercetarii

incluse 1n teza de abilitare.
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