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Abstract

The habilitation thesis Challenges and opportunities in business
administration in the tertiary sector is structured in two parts.

Part I. Academic, scientific and professional achievements, presents the major
contributions in the following directions of interest in the scientific field: 1. improving
the quality of life of consumers, 2. optimizing business administration processes in the
tertiary sector and 3. participation in events: motivations, impact and ensuring
sustainability. Since 2014, as author and co-author | have published 3 books and 6 book
chapters, 10 articles indexed in Web of Science and 25 articles indexed in international
databases.

The first research direction is divided into four sections: leisure activities:
motivations, perceptions and business implications, responsible and sustainable
consumption of organic food, the effects of the state of body, mind and soul on
subjective well-being during the Covid-19 pandemic and the analysis of the problem of
aging from various perspectives.

The research entitled "A study on the Romanians' profile among leisure
activities" identifies and describes the leisure activities of Romanians. On average,
Romanians have 4.64 hours of free time on weekdays and 9.23 hours on days off. Most
respondents said they were satisfied or very satisfied with their free time. The most
common leisure activities on weekdays are surfing the internet, listening to music and
using the computer for games or movies, while on days off, the first two activities are
also added to rest.

Planned behavior theory is used to assess the impact of various consumer
values, such as awareness of the importance of health, environmental concerns, and
food safety, on purchase intent and behavior. Health and safety have an impact on both
personal attitude and purchase intention, while environmental concerns and lifestyle
factors mainly affect attitudes without directly translating into purchase intention. The
role of personal attitude, social norms and perceived behavioral control in shaping
buying behavior is highlighted. Marketing strategies that focus on consumer education
and communication are recommended.

The study "Analysing the effect of body, mind and soul state on subjective well-
being during Covid-19 pandemic” identifies and analyzes the level of subjective well-
being after the Covid-19 pandemic, approached from three different points of view:
physical, mental and emotional.



Investigating the later stages of life, "Elderhood and the sacrament of
communion: An Orthodox theological exploration of gracefully aging™ aims to outline
a specific personal context shaped in this phase, approached from different
perspectives: theological, medical, psychological and social, each highlighting distinct
challenges. Old age is an existential constancy, often ignored by young people,
misunderstood by adults and subsequently experienced with a profound personal
impact among the elderly. The key to aging beautifully lies in balancing several aspects
— accepting the normality of aging, bravely facing challenges, and taking advantage of
all the help you can find. The "ageing" of populations around the world also presents
unique challenges.

The second research direction refers to the optimization of business
administration processes in the tertiary sector. This research direction is divided into
three sections: strategic market penetration and expansion of hotel chains, improvement
of the public health system by increasing patient satisfaction, and analysis of cost
pressure on the health system.

The article entitled "Hotel chain's strategic options to penetrate the Romanian
market" focuses on identifying the attractiveness of the Romanian market for
international hotel chains. The study uses the model created by Aliouche and
Schlentrich (2009) and analyzes the level of attractiveness for international hotel chains
coming to Romania. Preferred market entry strategies within international hotel chains
include franchising, management contracts, and foreign direct investment. The choice
of strategy depends on factors such as financial involvement, operational control and
risk level.

The paper entitled "Measuring Patients' Perception and Satisfaction with the
Romanian Healthcare System™ assesses the perception and satisfaction of Romanian
patients regarding the quality of the national health system (NHS). The study aims to
assess patient satisfaction with various components of the healthcare system, such as
hospital facilities and services. The study also explores the relationships between
patient satisfaction and demographic factors such as age, gender and income. The
results highlight aspects such as low trust in the health system and dissatisfaction with
specific aspects such as the quality of accommodation and food, contributing to a better
understanding of the areas that need improvement in the health system in Romania.



The article entitled "An Exploratory Research of 18 Years on the Economic
Burden of Diabetes for the Romanian National Health Insurance System™ identifies and
analyzes the impact of diabetes (DM) costs on the health budget in Romania and
highlights the evolution of these costs. A retrospective longitudinal search of official
data on MD costs from 2000 to 2017 was carried out. The research in this direction was
carried out in collaboration with an interdisciplinary team made up of economists,
pharmacists and doctors and targeted the managerial perspective.

The third research direction aims to study the motivations of the participants in
the events, analyze the impact and ensure their sustainability. The articles "A Pilot
Study on Spectators' Motivations and Their Socio-Economic Perceptions of a Film
Festival" and "Some considerations regarding motivations and overall perceptions on
film festivals" aim to explore and describe the motivations, perceptions and general
impressions of the participants of the Transylvania International Film Festival,
analyzing the variations between demographic segments in order to provide both
theoretical and theoretical perspectives. as well as managerial implications. The study
entitled "Participants' motivation and perception on events" identifies and analyzes the
attitudes and perceptions of Romanians regarding the events organized in Romania,
highlighting the level of interest, the general impression and the satisfaction of the
respondents. The article "Cluj-Napoca European Youth Capital: Why to Attend a Major
Event" identifies and understands the motivations of young Romanians to participate
in the events of the Cluj-Napoca European Youth Capital initiative, examining the
general dimensions of motivation, preferences and demographic characteristics.

Chapter 2, entitled Career Development Plan, details my future projects
regarding the improvement of teaching and academic activity and the main directions
of evolution of scientific activity and professional development. On the scientific level,
the objectives are aimed at capitalizing on one's own skills, by continuing to deepen the
research directions in the first part of the habilitation thesis and identifying new research
topics in Business Administration. Currently, I am thinking about the meeting points
between business administration in the hospitality industry, neuroscience and
experiential consumption, green restaurants and agribusiness, the electric car market
and customer satisfaction, measuring the maturity of SME sustainability. The proposed
themes are extremely contemporary and unique at national and international level. They

focus mainly on applied research, but also on fundamental research.
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Rezumat

Teza de abilitare Provociri si oportunitdti in administrarea afacerilor din sectorul
tertiar este structurata in doua parti.

Partea 1. Realizari academice, stiintifice si profesionale, prezinta contributiile
majore in urmatoarele directii de interes in sfera stiintifica: 1. imbunatatirea calitatii vietii
consumatorilor, 2. optimizarea proceselor de administrare a afacerilor din sectorul tertiar si
3. participarea la evenimente: motivatii, impact si asigurarea sustenabilitatii. Din 2014, in
calitate de autor si coautor am publicat 3 carti si 6 capitole de carte, 10 articole indexate in
Web of Science si 25 de articole indexate in baze de date internationale.

Prima directie de cercetare este divizatd in patru sectiuni: activitatile de petrecere a
timpului liber: motivatii, perceptii si implicatii pentru afaceri, consumul responsabil si
sustenabil de alimente ecologice, efectele starii corpului, mintii si sufletului asupra
bunastarii subiective in timpul pandemiei Covid-19 si analiza problemei Tmbatranirii din
diverse perspective.

Cercetarea intitulatd ,,A study on the Romanians’ profile among leisure activities”
identifica si descrie activititile de petrecere a timpului liber ale romanilor. In medie,
romanii au 4,64 ore de timp liber in zilele lucratoare si 9,23 ore in zilele libere. Majoritatea
respondentilor s-au declarat multumiti sau foarte multumiti de timpul lor liber. Cele mai
frecvente activitati de petrecere a timpului liber in zilele lucratoare sunt navigarea pe
internet, ascultarea muzicii si utilizarea computerului pentru jocuri sau filme, in timp ce in
zilele libere, primelor doud activitdti li se adauga si odihna.

Teoria comportamentului planificat este utilizatd pentru a evalua impactul
diferitelor valori ale consumatorilor, cum ar fi constientizarea importantei sanatatii,
preocupdrile legate de mediu si siguranta alimentara, asupra intentiei de cumpdrare si a
comportamentului. Sdnatatea si siguranta au un impact atat asupra atitudinii personale, cat
si asupra intentiei de cumparare, in timp ce preocuparile legate de mediu si factorii stilului
de viatd afecteaza in principal atitudinile, fara sa se traducd direct in intentia de cumpdrare.
Este evidentiat rolul atitudinii personale, al normelor sociale si al controlului
comportamental perceput In modelarea comportamentului de cumparare. Sunt recomandate
strategiile de marketing care se concentreaza pe educatia si comunicarea cu consumatorii.

Studiul ,,Analysing the effect of body, mind and soul state on subjective well-being
during Covid-19 pandemic” identifica si analizeaza nivelul de bunastare subiectiva dupa

pandemia Covid-19, abordat din trei puncte de vedere diferite: fizic, mental si emotional.
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Investigand etapele ulterioare ale vietii, “Elderhood and the sacrament of
communion: An Orthodox theological exploration of gracefully aging” isi propune sa
contureze un context personal specific modelat in aceastd faza, abordat din diferite
perspective: teologice, medicale, psihologice si sociale, fiecare evidentiind provocari
distincte. Batranetea reprezintd o constantd existentiald, adesea ignoratd de tineri,
neinteleasd de adulti si experimentata ulterior cu un impact personal profund in randul
varstnicilor. Cheia imbatranirii in mod frumos consta in echilibrarea mai multor aspecte -
acceptarea normalitatii imbatranirii, Infruntarea cu curaj a provocarilor si profitarea de tot
ajutorul pe care il gisesti. "Imbdtranirea" populatiilor din intreaga lume prezinti, de
asemenea, provocari unice.

A doua directie de cercetare se refera la optimizarea proceselor de administrare a
afacerilor din sectorul tertiar. Aceasta directie de cercetare este divizatd in trei sectiuni:
patrunderea strategicd pe o anumitd piatd si extinderea lanturilor hoteliere, imbunatatirea
sistemului de sanatate publicd prin cresterea satisfactiei pacientilor si analiza presiunii
costurilor asupra sistemului de sdnatate.

Articol intitulat ,,Hotel chain’s strategic options to penetrate the Romanian market”
se concentreaza pe identificarea atractivitatii pietei romanesti pentru lanturile hoteliere
internationale. Studiul foloseste modelul creat de Aliouche si Schlentrich (2009) si
analizeaza nivelul de atractivitate pentru lanturile hoteliere internationale care vin in
Romania. Strategiile preferate de intrare pe piata in cadrul lanturilor hoteliere internationale
includ franciza, contractele de management si investitiile straine directe. Alegerea strategiei
depinde de factori precum implicarea financiara, controlul operational si nivelul de risc.

Lucrarea intitulatda ,,Measuring Patients' Perception and Satisfaction with the
Romanian Healthcare System” evalueaza perceptia si satisfactia pacientilor roméani cu
privire la calitatea sistemului national de sanatate (SNS). Studiul 1si propune sd evalueze
satisfactia pacientilor cu privire la diverse componente ale sistemului de sandtate, cum ar
fi facilitatile si serviciile spitalicesti. Studiul mai exploreaza si relatiile dintre satisfactia
pacientilor si factorii demografici precum varsta, sexul si venitul. Rezultatele evidentiaza
aspecte precum increderea scazuta in sistemul de sdnatate si nemultumirea fatd de aspecte
specifice precum calitatea cazarii si a hranei, contribuind la o mai buna intelegere a
domeniilor care necesita imbunatatiri in sistemul de sdnatate din Romania.

Articolul intitulat “An Exploratory Research of 18 Years on the Economic Burden
of Diabetes for the Romanian National Health Insurance System” identifica si analizeaza

impactul costurilor diabetului zaharat (DM) asupra bugetului de sdnatate din Roméania si



evidentiazd evolutia acestor costuri. A fost efectuatd o cercetare longitudinala retrospectiva
a datelor oficiale privind costurile DM din 2000 pana in 2017. Cercetarile in aceasta directie
s-au realizat in colaborare cu o echipa interdisciplinara formata din economisti, farmacisti
si medici $i au vizat perspectiva manageriala.

Cea de-a treia directie de cercetare are drept scop studiul motivatiilor participantilor
la evenimente, analiza impactului si asigurarea sustenabilitatii acestora. Articolele ,,A Pilot
Study on Spectators’ Motivations and Their Socio-Economic Perceptions of a Film
Festival” si ,,Some considerations regarding motivations and overall perceptions on film
festivals™ 1si propun sa sa exploreze si sd descrie motivatiile, perceptiile si impresiile
generale ale participantilor la Festivalul International de Film Transilvania, analizand
variatiile intre segmentele demografice pentru a oferi atit perspective teoretice, cat si
implicatii manageriale. Studiul intitulat ,,Participants’ motivation and perception on
events” identificd si analizeaza atitudinile si perceptiile romanilor cu privire la
evenimentele organizate in Romania, subliniind nivelul de interes, impresia generala si
satisfactia respondentilor. Articolul ,,Cluj-Napoca European Youth Capital: Why to Attend
a Major Event” identifica si intelege motivatiile tinerilor roméni de a participa la
evenimentele din cadrul initiativei Cluj-Napoca Capitala Europeana a Tineretului,
examinand dimensiunile generale ale motivatiei, preferintele si caracteristicile
demografice.

Capitolul al 2-lea, intitulat Planul de dezvoltare al carierei, detaliaza proiectele
mele de viitor privind perfectionarea activititii didactice si academice si directiile
principale de evolutie a activitatii stiintifice si dezvoltarea activitatii profesionale. Pe plan
stiintific, obiectivele vizeaza fructificarea competentelor proprii, prin continuarea
aprofundarii directiilor de cercetare in prima parte a tezei de abilitare si identificarea de
noi teme de cercetare in Administrarea Afacerilor. Tn present, ma gandesc la punctele de
intalnire dintre administrarea afacerilor din industria ospitalitatii, neurostiinte si consumul
experiential, restaurante verzi si agribusiness, piata masinilor electrice si satisfactia
clientilor, masurarea maturitatii sustenabilitatii IMM-urilor. Temele propuse sunt extrem
de contemporane si inedite la nivel national si international. Acestea se concentreaza in

principal pe cercetarea aplicata, dar si pe cercetarea fundamentala.



