UNIVERSITATEA _ALEXANDRU IOAN CUZA® dim LAS] PER LIBERTATEM AD VERITATEM

WL LTI T

LISTA DE LUCRARI

Conf. dr. Bogdan ANASTASIEI

Carti

Anastasiei B. SPSS pentru cercetare, 2015, Editura Stef, Iasi, ISBN: 987-606-575-478-2

Articole

Anastasiei B., Chiosa A.R. Emotional response to advertising, EuroEconomica, 2014, 2(33), 49-
56

Anastasiei B., Chiosa A.R. Influence of country of origin on foreign product evaluation,
Management and Marketing, 2014, 12(2), 219-225

Chiosa A.R., Anastasiei B. The segmentation of Facebook users from Romania by WOM
behavior, Annals of Constantin Brancusi University of Tg. Jiu, Economic Series, 2015, 5, 160-
169

Chiosa A.R., Anastasiei B. Negative word-of-mouth: exploring the impact of adverse messages
on consumers’ reactions on Facebook, Review of Economics and Business Studies, 2017, 10(2),
157-173

Anastasiei B., Dospinescu N. Facebook advertising: relationship between types of message,
brand attitude and perceived buying risk, Annals of Constantin Brancusi University of Tg. Jiu,
Economic Series, 2017, 6, 18-26



Anastasiei B., Dospinescu N. A model of the relationships between the Big Five personality
traits and the motivations to deliver word-of-mouth online, Psihologija, 2018, vol. 51(2), 215-
227, DOI: 10.2298/PS1161114006A

Anastasiei B., Chiosa A.R. Antecedents of word-of-mouth communication and purchase
intentions on Facebook, 2018, Journal of Marketing and Consumer Behavior in Emerging
Markets, 2(8), 33-45

Chiosa A.R., Anastasiei B. What takes consumers to develop brand advocacy on Facebook?
Network Intelligence Studies, 2018, 6(2), 131-140

Anastasiei B., Dospinescu N. Electronic word-of-mouth for online retailers: predictors of
volume and valence, Sustainability, 2019, 11, 814, DOI: 10.3390/SU11030814

Neculaesei A. N., Tatarusanu M., Anastasiei B., Dospinescu N., Bedrule Grigoruta M. V.,
lonescu A. M. A model of the relationship between organizational culture, social responsibility
and performance, Transformations in Business and Economics, 2019, Vol, 18, No 2A (47A), 42-
59

Dospinescu O., Anastasiei B., Dospinescu N. Key factors determining the expected benefit of
customers when using bank cards: an analysis of millenials and generation Z in Romania,
Symmetry, 2019, 11, 1449, DOI: 10.3390/SYM11121449

Anastasiei B., Dospinescu N. Paid product reviews in social media: are they effective?, 2019,
34™ |BIMA Conference, Madrid, Spain, 13-14 November

Anastasiei B., Voda A.l., Florea, N., Costuleanu, L.C., Clipa, C.l. Measuring the Big Five
personality traits effects on manager’s propensity to take risks, Transformations in Business and
Economics, 2020, Vol, 19, No 2B (50B), 42-59

Anastasiei B., Dospinescu N., Dospinescu O. Understanding the adoption of incentivized word-

of-mouth in the online environment, Journal of Theoretical and Applied Electronic Commerce
Research, 2021, 16(4), 992-1007, DOI: 10.3390/JTAER16040056

24.03.2021

Conf. dr. Bogdan ANASTASIEI



